
Transition
Responsible for editorial and inbound marketing strategies and supporting the creation, 
execution and measurement of the external communications strategy including leading or 
assisting in owned, paid and earned media distribution.
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Andrew Dash Gillman | Creative and Content Manager



Storytelling
Create and share compelling stories and align communications to advance strategic planning. 

● Support external and internal communications strategy 
● Build and optimize content publishing and marketing 
● Maintain high standard of engagement metrics 
● Create holistic messaging 
● Support sustainable tourism industry

● Create well-prepared, engaged travelers (Red Emerald Initiative). 
● Elevate resident awareness of the UOT brand and the positive aspects of 

tourism through localized PR, content distribution and ambassadorship.

Advance and align brand values and business objectives across the UOT’s brand 
landscape and publishing ecosystem with two objectives:

Editorial Strategy



Inbound Marketing

● Build channel alignment (SEM, PPC, email, native, social media) 
● Grow and optimize PPC 
● Increase email marketing

Unify tactics that create destination awareness and “pull” visitors to visitutah.com
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Becky Keeney 
Operations and Marketing Manager 

Operations 
Strategic Plan - Internal Communication Strategy  

Complex environment of a State agency 



Precision Marketing 
Continue powerful branding, target 
quality visitors, focus on 
distributing visitation throughout 
the state and year. 

Digital - Social - PR 
Coordination so that external 
communications are aligned and 
timed properly for maximum 
impact. 

Domestic and 
International 
Approach asset creation and 
distribution plans with a global 
view. 

Marketing



We believe customer service is an 
opportunity to make the trip planning 
process easier and more rewarding to 
travelers, while also introducing them 
to new destinations off the beaten 
path. This effort can provide better 
data for our marketing efforts and 
simultaneously improve customer 
loyalty. As we strive to introduce the 
right visitor to the right destination, 
we’ll work together to ensure that 
visitors feel informed and welcome.

Customer Service



International  
& Destination Development

Rachel Bremer 
Global Markets & Destination Development Manager  

Utah Office of Tourism, Film and Global Branding



• Strategic alignment of consumer, 
travel trade and PR in our top 
global markets  

• Management of International 
Reps  

• Partner relationships, 
engagement and education  

International International 

Mission: Comprehensive 
International marketing 
strategy that supports and 
drives red emerald initiatives 
globally 



Mission: To empower Utah communities to 
become viable, welcoming and high quality 
destinations for tourism 

Destination 
Development 

• Management and execution of programs that 
support marketing, branding, strategic planning 
and infrastructure investment for responsible 
tourism economies  

• Advancement of programs that support 
sustainable and responsible growth by 
providing individuals, businesses and 
communities with the tools, training and 
assistance to succeed 



THANKS!



Urban Marketing
Build Utah's urban identity within our broader story by amplifying cultural and big-city 
experiences that encourage Wasatch Front stays as part of statewide itineraries. 

● Native 
● Social 
● PR



Utah U 

An Education in Utah’s Culinary Scene






